
The Society of London Theatre

The Society of London Theatre (SOLT) is the trade association that represents the producers,
theatre owners and managers of the major commercial and grant-aided theatres in central
London, and offers affiliate membership to certain smaller theatres within and beyond central
London. It provides its members with legal, general and industrial affairs advice and support. It
makes representations to authorities, both national and local, facilitates concerted action when
appropriate and promotes theatregoing to the widest possible audience. It is funded by its
members and by its own commercial activities.

SOLT encourages theatregoing with a variety of initiatives, including its popular ‘What’s On’
and theatre news website www.officiallondontheatre.co.uk, the fortnightly London Theatre Guide
leaflet, the national Theatre Tokens gift scheme, the tkts ticket booths in Leicester Square and
Brent Cross Shopping Centre, and the annual Laurence Olivier Awards.

Since 1998, it has run Kids Week in the West End in late August and early September, to
encourage theatregoing amongst 5-16 year olds. It has also received funding from the London
Development Agency to work with the Mayor and the GLA to implement promotions to increase
audiences in the midst of challenging economic conditions, and to address outreach and access
issues in the industry.

SOLT shares a Chief Executive and several staff with the Theatrical Management Association
(TMA), the national organisation for managers and producers active outside the traditional 
West End.

Both SOLT and TMA are associated with other arts employers’ associations in Europe through
Pearle (Performing Arts Employers Associations League Europe).

SOLT has been collating box office data since 1980, and is also responsible for producing the
West End Theatre Audience survey (which researches the West End’s customer base). 

Full details of all publications available from the Society can be found at
www.officiallondontheatre.co.uk/publications.
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SOLT Box Office Data Report 2010

Introduction

This report summarises and analyses the results of the year-round Box Office Data Survey conducted among the

51 theatres that were represented in full membership of the Society of London Theatre in 2010 and the key findings

for 12 affiliate theatres (See Figure 72 Section III). All data is reported anonymously i.e. data for individual shows

are not identified in the report.

The report endeavours to provide information in a clear graphic form so that trends can be easily identified. It should

be noted that conclusions and commentary in relation to any of the areas of analysis can only be based on the

information provided and on known external factors. Additionally, because of the continuing evolution in the methods

of attributing collated data, there may be some small variations between historical data given in this report and

statistics already published in previous reports.

The report consists of three sections:

SECTION I provides a detailed analysis of the key findings of the research programme for all SOLT

theatres in 2010.

SECTION II contrasts the results of the Subsidised and Commercial sectors of London theatre. 

SECTION IiI presents an analysis of the results according to the genre (e.g. musical or play),

provides an analysis of the key findings of the research programme for Affiliate theatres

in 2010, and examines the London theatre industry’s contribution to the economy.

A note on the reporting period

All member theatres make weekly returns on their attendance, revenue and advance figures for each production,

which are usually analysed over a period of 52 weeks. However, because the calendar year is actually 52 weeks and

1 day (2 days in leap years) and the box office returns for this survey are in full weeks, i.e. not broken down into days,

days are lost from the end of the reporting period each year. In order to keep the calendar and reporting years in

line, a ‘53rd’ or ‘leap’ week has to be added every so often. Since the Christmas and New Year period is the busiest

of the year, losing one or two days or gaining a week at this time can have a significant effect on the revenue and

attendance figures. This was last the case in 2008, when a ‘53rd week’ needed to be included. The actual reporting

period for 2010 was from Monday 4 January 2010 to Sunday 2 January 2011.
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Overview of the Year 2010

Despite everything that man and nature could throw at it – recession, General Election, World Cup, strikes, riots,

volcanic ash and snow – 2010 was again a record-breaking year for London theatre. Box office receipts reached an

all time high at £512,331,808, contributing £76,304,737 to government coffers in VAT. Attendances, at 14,152,230,

were just 0.79% down on 2009’s all-time record  – and arguably this would have been exceeded if the country had

not been ‘closed due to snow’ for two weeks in December. The number of performances was also the highest ever

at 18,615, partly due to five children’s shows playing daytime performances over Christmas. The figures were

particularly impressive for plays, which achieved a record attendance total of 3,702,031.

The number of visitors to Britain from abroad fell by 1% in 2010 (a good result considering the two periods when the

airports were closed). The number of holiday visits grew by 1%, and the number of business visits grew by 3%, but

visits to friends or relatives were down by 5% (with the airport closures perhaps providing a good excuse). Visitors

to London represent a significant proportion of theatregoers.

Throughout 2010 attendances were generally above the previous three year average. Attendances were above the

previous year’s level from January until Easter, but then down until the end of July, through the exploding volcano,

General Election, Euro crisis and World Cup. August and September saw attendances well above the previous year,

but November and December attendances plummeted because of the inability of the country to cope with snow and

frost. As in previous recessions, it seems that the Great British Public showed a ‘determination to be entertained’,

with domestic ‘staycations’, and foreign visitors encouraged by the fall in the Pound, taking attendances beyond

expectations. 

The record-breaking figures of 2007 and 2008, which saw average advances double the previous norm, were driven

by a raft of major musicals, either Broadway imports or ‘reality television’ cast revivals. This had come to an end in

2009. As a result, the total advance booking revenues held by box offices in 2010 were mostly below those in 2009,

though remaining at historically high levels.

As in the previous year, the big driver behind the business in 2010 was major name actors in plays. These ranged

from classics such as Keira Knightley and Damian Lewis in The Misanthrope, Kim Cattrall and Matthew Macfadyen

in Private Lives, and David Suchet and Zoe Wanamaker in All My Sons, to new works including Samuel West,

Amanda Drewe and Tim Pigott-Smith in Enron, Jerusalem with Mark Rylance and Mackenzie Crook, and Martin

Freeman and Sophie Thompson in Clybourne Park. The momentum faltered a little in the autumn, but Derek Jacobi

in King Lear and the return of Black Watch to the Barbican brought the year to a rousing finish. Meanwhile, the

National Theatre’s production of War Horse must be on course to become one of the most successful plays ever

staged in the West End.

Major new musicals, either Broadway imports or home grown, are usually responsible for most bookings. However,

these were scarce in 2010, with just Legally Blonde with Sheridan Smith opening in January, and Love Never Dies,

the sequel to The Phantom Of The Opera, and the transfer of the Menier Chocolate Factory’s Sweet Charity with

Tamzin Outhwaite opening in the spring, Flashdance joined in the autumn, and a season of the Broadway hit Fela!,

with the original cast, played at the National at Christmas. 

Stand Up Comedy featured less than previously in 2010, which is possibly why the arrival of Bill Bailey in December

resulted in an extended season. 

The year had a rousing finale, with shows doing extra performances in the Christmas/New Year week, resulting in

The Lion King, We Will Rock You and Wicked announcing ‘best week ever’ figures, so that business topped £14

million for the week – the second best figure since records began.

The opinions expressed in this section are entirely those of the author and do not reflect the opinions or

policies of the Society Of London Theatre.
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Figure 1

Comparison of 2010 Key Figures with Previous Three Years 
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Figure 2

Summary of Key Results for 2010 and Comparison with Previous Year

2010 Attendances

2010 2009 Difference %

Attendances: Marginally Down 14,152,230 14,264,779 -112,549 -0.8%

2010 achieved the 2nd highest 
attendance since records started

Revenue

2010 2009 Difference %

Revenue: Up £512,331,808 £504,983,543 +£7,348,265 +2.2%

2010 achieved the highest revenue 

since records started
Theatres Open

2010 2009 Difference %

Average Number of Theatres Open: 46 45 1 0%

Number of Performances

2010 2009 Difference %

Number of Performances: Up 18,615 17,923 +692 +3.9%

2010 achieved the highest number of Number of Seats on Sale
seats on sale since records started

2010 2009 Difference %

Seating Capacity: Up 20,284,210 19,682,654 +601,556 +3.1%

2010 achieved the highest number of Capacity Sold
seats on sale since records started

2010 2009 Difference %

Capacity Sold: Down 70.0% 72.0% -2.0%

Ticket Prices

2010 2009 Difference %

Average ticket price asked £45.12 £43.06 +£2.06 +4.8%

Average ticket price paid £36.20 £35.40 +£0.80 +2.3%

Percentage gap 24.6% 21.6% +3.0%

VAT Paid

VAT Paid: Up – partly due to the 2010 2009 Difference %

restoration of 17.5% rate £76,304,737 £65,867,419 +£10,437,318 +15.8%

Advance Bookings

2010 2009 Difference %

Advance Bookings (weekly average): 
£45,405,783 £50,800,216 -£5,394,433 -10.6%Down
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Figure 3
2010 Weekly Attendances Compared with 2009 and Previous Three Year Average

(i.e. the average of the years 2007-2009)

Weekly attendances c/f previous years G3 v0.2



Figure 4

2010 Weekly Attendance, Seating Capacity and Percentage of Seats Filled Compared With 2009
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Figure 5

2010 Weekly Attendance and Seating Capacity – Graph
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Weekly attendances c/f seat capacity graph G5b v0.1



Figure 6

2010 Weekly Revenue and Revenue Capacity – Graph
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Figure 7

2010 Weekly Revenue, Revenue Capacity, Percentage of Revenue Capacity Achieved and Number of

Performances Compared With 2009
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Weekly revenue c/f previous years G4 v0.2

Figure 8

2010 Weekly Revenue Compared with 2009 and Previous Three year Average 

(i.e. the average of the years 2007 – 2009)


